
Commentary on learner responses to each question  

The comments below are informed suggestions about the ways in which young people have arrived 

at responses, right or wrong. 

Q5: What is the main purpose of this text? 

 This was clearly the most difficult question with only a minority of respondents (44%) providing

the correct answer ‘To advise people about buying binoculars’ while more than that number

(48%) responded ‘To encourage people to join the Scottish Wildlife Trust’.

- The ostensible purpose of the text is indeed to provide initial advice on how to choose 

binoculars. But it seems reasonable from learners’ knowledge of advertising, from the 10% 

price reduction offered members and from the fact that little real advice is provided in the 

text (rather the information that this can be obtained from staff of the Trust) to perceive 

this text as being concerned with recruitment.  

- A similar point can be made about the response ‘To advertise wildlife centres’ which is 

similar to the last and supported clear geographical reference to three centres. 

- It can be argued that many readers did not share the views of the testers about the aims of 

advertising on the part of a well-regarded charity.  

Q4: What does the title ‘Be Closer to Nature’ mean? 

 It means with binoculars you will be able to ... 

 In this comparatively difficult item, it seems that one in three of respondents did not understand

the punning metaphor used in the title.

- Some 30% chose the phrase ‘get nearer to the animals and birds’ which is a 

straightforward paraphrase of the literal meaning of ‘be closer to nature’. Very few opted 

for another metaphorical use (‘sympathise’) and few more for the more complex literal 

interpretation (‘visit wildlife centres’): others capable of such sophisticated responses were 

presumably also capable of obtaining the correct answer. 

- It would seem that learners’ responses were thus constrained by their lack of knowledge of 

the broader linguistic context and, possibly, by lack of awareness of the common 

convention of using puns in headlines. 

Q2: What is most important when choosing binoculars? 

 The two open response questions were both comparatively easy but had different response

patterns.

- In this case there was a single acceptable answer: words to the effect that the binoculars 

are right for you or that you feel comfortable when using them. This was selected by four 

out of five respondents. To get this it was necessary to read through to the end of the 

paragraph which was clearly signalled by the opening sentence ‘Choosing binoculars can be 

difficult’.  

- The sizeable minority who gave answers referring to such matters as the type of lens or 

design or all those numbers had identified the right paragraph but were unlikely to have 

read through to the final sentence. 
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Q3: Why is it a good idea to be a member of the Scottish Wildlife Trust if you are going to buy 

binoculars? 

 In this case there were two possible answers, each chosen by just over two out of five 

respondents.  

- One group had noted the ‘sticker’ outside the main text which presented a powerful 

reason for becoming a member if one intends to buy binoculars.  

- It is unclear why others focused on the perhaps less powerful reason in the text 

(‘knowledgeable staff will assist...’). It may be that they read on from the final sentence of 

the previous paragraph and so moved into the paragraph clearly signalled by the sentence 

‘Help is at hand.’ It may be that they had a narrow view of what makes a text and focused 

on the body of the text and ignored the ‘sticker’ either consciously or unconsciously.  

Q1: What does the writer mean when he says that if you buy new binoculars ‘a whole new world 

seems to open up’? 

 This was the easiest question to answer correctly.  

- Readers, even weaker readers, were probably assisted by the facts that the answer to the 

first question was to be found in the first paragraph, that the quotation directed readers to 

the appropriate sentence and that phrase ‘just your eyes’ directed attention to ‘your eyes’ 

in the first line. In these circumstances with this support almost all readers seemed to find 

it comparatively easy to find the right answer within the first paragraph. 

  


